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statiaSi gaanalizebulia jandacvis 

servisebis specifikuri buneba, misTvis da-

maxasiaTebeli riskebi, konkretul samed-

icino momsaxurebaze moTxovnis progno-

zirebis sirTule. 

yuradReba gamaxvilebulia marketingu-

li berketebis mniSvnelobaze, romlebsac 

SeuZliaT dargis organizaciul-ekonomi-

kuri sistemis ganviTarebis xelSewyoba, sa-

medicino momsaxurebis xelmisawvdomobis 

gazrda da jandacvis sistemebis efeqtiani 

marTvis uzrunvelyofa. 

aRwerilia marketinguli instrumen-

tebis da strategiebis gamoyenebis sarge-

beli: samizne auditoriis da masze mimar-

Tuli momsaxurebis produqtis gansazRvra, 

samedicino servisebze pacientebis molod-

inebis siRrmiseuli kvleva, latenturi 

moTxovnilebebis identificireba da dauk-

mayofilebeli moTxovnilebebis gamovle-

na, pacientis/eqimis motivaciis da qcevis 

cvlilebis analizi, samedicino servise-

bis mimarT momxmarebelTa maqsimaluri in-

formirebulobis uzrunvelyofa, sabazro 

garemoSi arsebuli SesaZleblobebisa da 

safrTxeebis dadgena. 

sakvanZo sityvebi: samedicino bazari, 

samedicino momsaxureba, jandacvis sistema, 

jandacvis servisebi, jandacvis marketingi.

ZiriTadi teqsti
cxovrebis dinamiuri ganviTarebis Se-

degad gamowveulma mniSvnelovanma cvli-

lebebma Tvisobrivad Secvala jandacvis 
sistemebic. jandacva aris qveynis ekonomikis 
umniSvnelovanesi dargi, romelic udides 
rols asrulebs sazogadoebis socialuri 
problemebis gadaWraSi, mudmivad viTardeba 
da mraval SesaZleblobas aZlevs profesio-
nalebis SemoqmedebiTobas Tu enTuziazms. 
axali realobidan gamomdinare, dasavleTis 
qveynebSi gaCnda bevri axali strategiuli 

mimarTuleba da dargi, romelTa Soris gan-
sakuTrebuli adgili daikava janmrTelobis 
marketingma. igi gaxda jandacvis ganuyofeli 
nawili. Tumca jandacvis Taviseburebebidan 
gamomdinare mas specifikuri midgoma sWird-
eba. swored am specifikis gaTvaliswinebiT, 
jandacvis marketingi interdisciplinaru-

li sferoa, romelic iyenebs marketingis sx-
vadasxva koncefciebs, meTodebs Tu instru-
mentebs da eyrdnoba rogorc klasikur, aseve 
socialur marketings. 

jandacvis marketingis mniSvnelo-
vani maxasiaTebelia wardgenili mom-
saxurebis aramaterialuroba. mate-
rialuri produqtis upiratesobis 
demonstrirebisaTvis, sakmarisia, maTi 
moqmedebaSi Cveneba; samedicino dawe-
sebulebebis sertifikatebi, licenzie-
bi, sadazRvevo polisebi ki mxolod 
materialuri eqvivalentia, romelic 
pacients ubiZgebs samedicino momsax-
urebis yidvisken. cnobilia, rom dRe-
vandel informaciulad gadatvirTul 
garemoSi reklamis momxmareblebis 
mier gacilebiT ukeT aRiqmeba vizual-
uri obieqtebi, vidre verbaluri. ai, ra-
tomaa, rom klientebis samedicino mom-
saxurebis reklamirebisas reklamis 
damkveTi Tu mwarmoebeli iZulebulia 
moaxerxos reklamis obieqtis „winas-
wari moniSvna“. 

jandacvis marketingis specifikas gamox-
atavs misi gamoyenebis efeqtianoba, romelic, 
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SesaZloa, asaxul iqnas: a) janmrTel mosax-
leobaSi; b) qronikulad daavadebul adami-
anTa kategoriis gamovlenaSi; g) avadmyofTa 
reabilitaciis, profesiuli da socialuri 
reintegraciis procesis Sedegad maTi mkur-
nalobis uzrunvelyofaSi da sxv. 

jandacvis sferoSi marketingis gamoy-
eneba sazogadoebis janmrTelobis proble-

mebma gamoiwvia. aseve, jandacvis sferoSi 
marketingis koncefciis gamoyeneba ganapiro-
ba kerZo samedicino dawesebulebebis zrdam, 
sainvesticio bazarze arsebulma konkuren-
tulma garemom da jandacvis servisebis 
mimarT momxmarebelTa moTxovnilebebis 
marTvis aucileblobam.

jandacvis marketingi esaa jandacvis 
sawarmoebis mier SeTavazebuli momsaxure-
bis uwyveti SeTanxmebis sistema sazogadoe-
bis wevrTa jandacviT moTxovnilebebTan. 
igi warmoadgens meTodebisa da RonisZie-

bebis erTian sistemas, romelic emyareba sa-
medicino momsaxurebis mwarmoebeli kompa-
niebis mier realur an potenciur pacientTa 
moTxovnilebis srulyofil Seswavlas, jan-

dacvis servisebis momxmarebelTa segmenta-
cias, calkeul momsaxurebaze moTxovna-mi-
wodebis analizs, momsaxurebis gayidvis 
integrirebuli pirobebis Seqmnas, efeqtiani 
safaso politikis SemuSavebas, komfortis 
uzrunvelyofas da sxv. mniSvnelovania sa-
bazro garemos Seswavla da konkurentebis 
identifikaciac.

mTavari faqtori, romelic aRniSnavs 
samedicino momsaxurebis warmoebisa da mi-
wodebis process, aris pacienti da misi ar-
seboba samedicino momsaxurebis aRmoCenis 
sistemis nawilia. anu jandacvis sferoSi 
saqmianoba mxolod jandacviTi servisebis 
momxmareblis/pacientis momsaxurebis aR-

moCenisadmi survilis arsebobis SemTxveva-

Si ganxorcieldeba. amrigad, momxmarebeli 
Seucvleli faqtoria nebismieri jandacvi-

Ti servisisTvis; momxmarebeli urTierTq-

medebs mimwodebelTan, droTa ganmavlobaSi 
ki igi xdeba momsaxurebis Tanamimwodebelic.

samedicino servisebis momxmareblebi 
aqtiurad an pasiurad monawileoben mom-

saxurebis aRmoCenis procesSi, magram, maT 

arsebobas samedicino dawesebulebisaTvis 
mniSvnelovani Sedegebi moaqvs: nebismieri 
specialisti, romelsac pacientTan aqvs Sex-
eba, ecdeba aRmouCinos mas momsaxureba. gar-
da amisa, nebismieri materialuri elementi, 
romelsac xvdeba pacienti, warmoadgens sa-
medicino momsaxurebis aRmoCenis procesis 
nawils. faqtiurad, nebismier cvlilebas, 
romelic xdeba momsaxurebis aRmoCenis adgi-
las, mivyavarT pacientis qcevis cvlilebam-

de. 
efeqturi marketinguli midgoma gulisx-

mobs pacientebis saWiroebebis siRrmiseul 
gamokvlevas, faruli saWiroebebis iden-

tificirebas da axali samedicino servise-
bis SeTavazebas, rac pacientebs mkafiod ar 
mouTxoviaT.

aRsaniSnavia, rom jandacvis servisebis 
marketingi gansxvavebulia jandacvis ser-
visebze moTxovnis xasiaTis mixedviT.  Ses-
aZloa, marketinguli kampaniis samizne ar 
iyos beneficiari, ramdenadac eqimi Tavad 
gadawyvets konkretuli servisis SemTx-

vevaSi ra, sad, rodis da ramdeni unda iqnes 
aRmoCenili. gadawyvetilebis miRebaze pa-

suxismgebeli SeiZleba iyos eqimi, janmrTe-

lobis dazRvevis warmomadgeneli an ojaxis 
wevri. im SemTxvevaSi, roca pacientebs gaaCni-
aT samedicino momsaxurebis moTxovnile-

ba da potenciuri klientebi dawvrilebiT 
swavloben am konkretul dawesebulebasTan 
saqmiani urTierTobis mizanSewonilobas, 
marketinguli aqtivoba sxvagvaria.

jandacvis servisebi gansxvavdeba aseve 
jandacvis produqtebis sirTulis mixed-

viTac; jandacvis sferoSi gamoyenebuli 
teqnologiaze dafuZnebuli mravali pro-
ceduris arsis da mniSvnelobis axsna pacien-
tis da misi axloblebisaTvis gansakuTrebiT 
rTuli da Znelia, ramdenadac specializire-

bulni ar arian am konkretul sferoSi.
samedicino bazarze, xSir SemTxvevaSi, 

mosalodnelia pacientisa da eqimis qcev-

is cvlilebac, romelsac moraluri risks 
(Moral Hazard) uwodeben. 

eqimis moraluri riski - samedicino ba-
zarze mogebis misaRebad ,,eqim-mimwodebels”, 
an “eqim-mewarmes” gansxvavebuli stimuli 
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gaaCnia, vidre Cveulebriv bazarze arsebul 
mewarmes. erTi mxriv, eqimi dainteresebu-

lia pacientis janmrTelobis mdgomareo-

biT, meore mxriv, igi saqmianobas eweva Tavi-

si Semosavlebis gazrdis mizniT. anu ,,eqimis 
cnobiereba gaxleCilia“. eqims, rogorc mim-
wodebels, gaaCnia sakuTari interesebi, rac 
nawilobriv SesabamisobaSia da nawilobriv 
winaaRmdegobaSia pacientis interesebTan. 
aRniSnuli ganpirobebulia samedicino ba-
zarze eqimis gansakuTrebuli roliT: igi 
gvevlineba rogorc mimwodebeli da, aseve, 
moTxovnis ganmsazRvreli.

pacientis  moraluri  riski dazRvevas-

Tanaa dakavSirebuli. dazRveva iwvevs momx-
mareblis sxvadasxva saxis araracionalur 
qcevas da uaryofiT stimulebs: a)dazRveu-
li SedarebiT naklebad fiqrobs avadmyo-
fobaze da daavadebis prevenciaze, Sedegad, 
izrdeba avad gaxdomis riski da, Sesabamis-
ad, samedicino momsaxurebis moxmarebac. b)
rodesac pacientis mkurnalobis xarjebs 
ixdis mzRveveli, warmoiqmneba ,,ufaso” sa-
medicino momsaxurebis zedmetad moxmarebis 
problema. pacients uCndeba cduneba: zedme-
tad moixmaros samedicino momsaxureba ma-
Sinac ki, rodesac igi ar aris aucilebeli 
an moiTxovos ZviradRirebuli samedicino 
teqnologia, medikamentebi da sxv. 

bolo aTwleulis ganmavlobaSi bazris 
Zireulma cvlilebebma marketinguli ten-
denciebis cvlilebebi gamoiwvia, romlebic 
mdgomareobs: 

	¾ masobrivi marketinguli midgomidan 
ufro specifikur midgomamde; 

	¾ ,,erTi sazomi yvelasTvis” personali-

zebamde;
	¾ janmrTelobis epizodze aqcentidan 
grZelvadian urTierTobamde; 

	¾ bazris ,,ugulebelyofidan” dawyebu-

li, bazris dazverviT damTavrebuli; 
	¾ dabali teqnologiidan maRalte-

qnologiuramde.
marketingi exmareba jandacvis profe-

sionalebs Seqmnan produqti samizne ba-

zrisTvis da SesZinon mas momxmareblisT-

vis mniSvnelovani faseuloba, romelic 

grZelvadiani mdgradi urTierTobebis Cam-

oyalibebis winapirobaa. maTi mizania momx-

marebelTa kmayofilebis maRali donis da 

loialurobis uzrunvelyofa, rac bazarze 

konkurentunarianobis erT-erT mTavar in-

dikators warmoadgens. jandacvis marke-

tologebma didi yuradReba unda miaqcion 

marketingul kvlevebs, produqtis dizains, 

distribucias, fasebs, reklamirebas da 

gayidvebis menejments, magram, maT ar unda 

daiviwyon axali meTodebic, romlebic da-

kavSirebulia srulyofil teqnologia-

sa da koncefciebTan, raTa momxmareblebi 

miizidon axali SeTavazebebiT. 

samedicino dawesebulebis reputacia-

sa da winsvlaze pasuxismgebeli nebismieri 

xelmZRvaneli unda acnobierebdes:

	¾ mocemul regionSi vin SeiZleba iyos 
samedicino dawesebulebis ZiriTadi 
pacienti;

	¾ ra ician da ra ar ician potenciurma 
pacientebma samedicino momsaxurebis 
Sesaxeb saerTod da kerZod, am klinikis 
Sesaxeb;

	¾ romel samedicino momsaxurebaze Sei-
Zleba iyos ufro meti moTxovna.

SemdgomSi marketingis menejerebma unda 
miiRon sruli da utyuari informacia imis 
Sesaxeb, Tu:

	¾ romeli samedicino momsaxurebis Se-

Tavazebaa SesaZlebeli potenciuri 
klientebis moTxovnilebebis Sesabam-
isad, romelic teqnikuri uzrunvely-

ofisa da momsaxurebis doniT aris upi-
ratesi sxva konkurentebisgan;

	¾ samedicino dawesebulebebis romeli 
maxasiaTeblebi warmoadgenen ufro me-
tad momgebians potenciuri pacientebis 
TvaliT (sargeblis Zieba) - moxerxebu-
li adgilmdebareoba, mravalricxo-

vani filialebis arseboba, maRalkval-

ificiuri personali, diagnostikis 
Tanamedrove meTodebi da a. S;

	¾ vin arian uaxloesi konkurentebi, raSi 
gvjobian isini da raSi CamogvrCebian;

	¾ potenciur pacientebTan komunikaci-

is romeli saxeebi SeiZleba aRmoCndes 
ufro efeqturi (cifruli reklama, be-
Wduri reklama adgilobriv gazeTSi, 
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sareklamo gancxadeba an samedicino 
dawesebulebis xelmZRvanelis gamosv-
la radiosa Tu televiziaSi, plakate-

bi, furclebi - flaerebi, reklama 
transportze, sareklamo farebi, prez-
entaciebi da „sazogadoebasTan urT-

ierTobis“ sxva meTodebi);
	¾ potenciuri pacientisTvis/klientisT-

vis Cveni dawesebulebis SerCevis sa-
sargeblod ra argumentebi SeiZleba 
iyos ufro metad mimzidveli.

rogorc wesi, momxmarebeli produqtis 
Sesaxeb informaciis umetes nawils maso-

brivi media-saSualebebidan iRebs, magram 
yvelaze mniSvnelovani informacia modis 
rekomendaciebidan an sajarod xelmisaw-

vdomi damoukidebeli organoebidan. ori 
kategoriis wyaro uzrunvelyofs damatebiT 
funqciebs: komerciuli media avrcelebs 
informacias, xolo piradi an eqspertuli 
wyaroebi legitimacias ukeTeben an aZlier-

eben produqtis/momsaxurebis Sefasebis 
process.  magaliTad, eqimebi xSirad iReben 
informacias axali wamlebis Sesaxeb komer-
ciuli wyaroebidan, magram isini sxva eqimebs 
mimarTaven legitimuri mosazrebebis misaRe-
bad.

kvlevebi adasturebs, rom pacienti gan-
sjisas racionalur argumentacias eyrdno-
ba. marketinguli TvalsazrisiT, samedicino 
momsaxurebis gawevis procesi unda Catardes 
pacientis moTxovnebis sruli dacviTa da am 
moTxovnebis Sesabamisad. Tumca, am miznis 
miRweva gulisxmobs jandacvis personalis 
Carevis yvela wertilis identificirebas 
da am punqtebSi ganxorcielebuli saqmiano-
bis Sefasebis gansazRvras pacientebis mier 
gamoxatul saWiroebebsa da molodinebTan. 
vinaidan jandacvis momxmarebelTa qcevis 
prognozireba rTulia, pacientis daswreba 
samedicino momsaxurebis aRmoCenis proces-
Si, SeiZleba, didi gaurkvevlobis mizezic 
gaxdes. 

momxmarebeli mxolod pasiuri qceviT 
ki ar xasiaTdeba, aramed igi, rogorc „Tana-

mwarmoebeli“ momsaxurebis aRmoCenis pro-
cesSi, mraval funqciasac asrulebs. es ki 
bevr specialists aiZulebs ganixilon paci-

entebi, rogorc „gare adamianuri resursebi.“
samedicino servisebis mimarT momxmare-

belTa ndobis mosapoveblad samedicino 
dawesebulebis personali gulisyuriT unda 
aRiqvamdes pacientebis survilebs, winadade-
bebs, pretenziebs da, amavdroulad, ufro 
mgrZnobiare unda iyos maTi problemebis 
mimarT. pacientis kmayofileba unda iyos 
jandacvis nebismieri dawesebulebis mTa-

vari mizani, risTvisac aucilebelia maTi 
saWiroebebis da molodinis safuZvliani 
codna. am midgomis efeqtianoba damokidebu-
lia Semdegze:

	¾ samedicino organizacia inarCunebs 
efeqtur komunikacias pacientebTan? 

	¾ sworad da gasagebad warmoadgens sa-
medicino momsaxurebas?

	¾ uzrunvelyofs dapirebuli servisis 
sworad miwodebas?

	¾ avlens mudmiv zrunvas dadgenili ser-
visebis uwyvet miwodebasTan dakavSire-
biT?

dinamiur da araprognozirebad garemoSi 
moqmed samedicino momsaxurebis mimwodeb-
els unda SeeZlos bazris SesaZleblobebis 
da safrTxeebis dadgena. realisturi, Tan-

mimdevruli da mkafio marketinguli strate-
giis formulirebas gadamwyveti mniSvneloba 
aqvs misi momavlis ganWvretisa da saqmiano-
baSi gaurkvevlobis SemcirebisTvis.

jandacvis sferoSi marketingis strate-
giis ZiriTadi nawili warmodgenilia mom-
saxurebis xarisxiT. jandacvis sferoSi 
warmatebul organizaciebs aqvT mkafio, 
konkurentunariani strategia, romelic 
aZlierebs da aiZulebs maT moergon garemo 
pirobebs.  jandacvis momsaxurebis sferoSi 
marketinguli strategia sinamdvileSi sa-
medicino organizaciis damokidebulebaa 
marketingis garemosTan da, amave dros, misi 
pozicia komponentebTan mimarTebaSi.

dResdReobiT, pacientebs jandacvis ser-
visebisa da provaiderebis arCevasTan dakav-
SirebiT imdeni varianti aqvT, rom jandacvis 
praqtikis gansasxvaveblad erTaderTi 
gzas warmoadgens diferencirebuli, dasa-
maxsovrebeli da unikaluri winadadebis Se-
qmna cifrul epoqaze morgebuli marketingu-
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li strategiebis gamoyenebiT.

dRes jandacvis ZiriTadi organizaciebi 
cifruli upiratesobisTvis maraTonSi gasa-
marjveblad yuradRebas amaxvileben konten-
tze. jandacvis sferos kontent marketingis 
strategiebi es ara mxolod blogingi da xe-
lSesaxebi Sedegebis miRebaa. ramdenadac saa-
vadmyofoebi dakavSirebulia pacientebTan 
da eqimebTan, cifruli marketingi warmoad-
gens am procesis axal etapze asvlis gzas. 

Tanamedrove pirobebSi cifruli kon-

tenti uzrunvelyofs brendis Sesaxeb pozi-
tiuri STabeWdilebebis Seqmnas. cifruli 
marketingis axali strategiebis gamoyeneba 
aucilebelia marketinguli xarjebis efeq-
tianobis maqsimaluri amaRlebisa da Semo-
savlebis gazrdisaTvis. 

samedicino dawesebulebebis marketingu-
li iniciativebis gasaaqtiureblad market-

ingis novatoruli principebis gamoyenebiT 
jandacvis ekonomikur subieqtebs SeeZlebaT 
momxmarebelTaTvis sakuTari SeTavazebebis/ 
samedicino servisebis ukeT pozicionireba.

daskvna
jandacvis dawesebulebebSi marketin-

guli instrumentebis gamoyeneba uzrunve-

lyofs momsaxurebis xarisxis amaRlebas, 

jandacvis reformebis xelSewyobas da 

sistemis optimizacias rogorc calkeu-

li individis, ise mTeli sazogadoebis 

interesebis gaTvaliswinebiT. marketingu-

li RonisZiebebi xels uwyoben jandacvis 

servisebze moTxovnis aqtiur formirebas 

rogorc saxelmwifo, aseve komerciul se-

qtorSi da samedicino momsaxurebis faseu-

lobis ganuxrel zrdas.
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Summary

In this article we will find an analysis of the nature of healt services, related risks and difficulty of forecasting 
demand for the specifie healt service. 

We draw attention to the importance of the marketing tools which can support the development of organization-
al – economic system, growth of the effordibility of healthcare services and effective management of health systems.

The text portrays advantages of marketing tools and strategies: definging service products for target audience, 
comprehensive research on costumers expectations towards science services, identifying latent demands and reveal-
ing dissatisfied requirements, analysis of patient’s / doctor’s motivation and action changes, necessity of informing 
costumers on medical services, determining opportunities and threats in marketing environment.

Key words: Medical market, Medical service, Healthcare system, Healthcare services, Healthcare market.
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